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Designed at the tempo of Seoul.
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BRAND DEFINITION
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O Tempo - Contrast - Imagine.

01/ SEOUL TEMPO 02 /| CONTRAST 03 / IMAGINE

Tempo. Contrast. Imagine.
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SLOGAN
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Every moment for yourself.
KOID is the moment that lets you stay you.
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BRAND PERSONA
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KOID Is short for "Korean Identity.” We translate the way Koreans think, make decisions, ara me

Korea has always favored what's efficient, realistic, and to the point. That's why KOID skincare isn't about chaS| o)
idealized version of beauty—it's about giving you the answer that actually helpsyou get through the day. The first producr we're
launching is a mask made for people who pour their energy into real life. The moment you need your skin to look its best is not at
night, but in the morning—right before you have toput on makeup that has tolast all day. But mornings are also when you have the
least time. KOID doesn't think “just wake up earlier” or “you can fix it later” is a real solution. This mask lets you get a full, flawless
makeup prep in just 3 minutes. Because we know exactly how much it matters to like the face you see in the mirror right before
you head out. That one moment decides your confidence, your mood, and how you show up for the rest of the day. KOID is a new
kind of answer—made for people who live in the real world, who love efficiency, and who move at the speed of modern Korea

Ingredients: Water, Lavandula Angustifolia (Lavender) Flower Water, Butylene Glycol, Glycerin, 1,2-Hexanediol, Niacinamide,
Ceratonia Siliqua (Carob) Gum, Chondrus Crispus, Cellulose Gum, Xanthan Gum, Erythritol, Chondrus Crispus Powder,
Potassium Chloride, Sucrose, Polyglyceryl-10 Laurate, Saccharide Isomerate, Chondrus Crispus Extract, Glucomannan,
Ethylhexylglycerin, Adenosine, Sodium Phytate, Oryza Sativa (Rice) Powder, GalactomycesFerment Filtrate, Centella
Asiatica Extract, Portulaca Oleracea Extract, Dextrin, Olea Europaea (Olive) Fruit Oil, Citrus Aurantium Bergamia (Bergamot)
Fruit Oll, Bifida Ferment Filtrate, Lavandula Anqustlfolla (Lavender) Oil, Calendula Officinalis Flower Extract, Cananga
Odorata Flower Oil, Cymbopogon Martini Oil, Citrus Aurantium Dulcis (Orange) Peel Oil, Pelargonium Graveolens FJower Qll,
Michelia Alba Flower Oil, Eugenia Caryophyllus(Clove) Leaf Oil, Elettaria Cardamomum Seed Extract, Foeniculum Vulgare
(Fennel) Seed Extract, Coriandrum Sativum (Coriander) Extract, Crocus Sativus Flower Extract, Beta-Glucan, Eucalyptus
Globulus Leaf Oil, Tocopherol, Saccharomyces Ferment, NelumbxumSpeuosumf’lower Extract, Oryza Sativa (Rice) Extract,
Artemisia Annua Extract, Caprylyl Glycol, Sodium Hyaluronate, Jasminum Officinale (Jasmine) Olil, Madecassosme,
Palmitoyl Pentapeptide-4, Palmitoyl Tripeptide-1, Tripeptide-1, Acety! Hexapeptide-8, Copper Tripeptide-1, Hexapeptide-9,
HH == x Asiaticoside, Asiatic Acid, Nonapeptide-1, MadecassicAcid, Lactobacillus Ferment, Lactobacillus Ferment Lysate
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WHY HYDROGEL
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KEY INGREDIENTS
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3-30-60
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VERIFIED IN VIVO
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CLINICAL EVIDENCE
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FIVE THINGS
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FIVE THINGS ONLY KOID BRINGS TO THE CATEGORY.
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PARTNERSHIP
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GET IN TOUCH
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A new tempo for skin, designed in Seoul. Every moment for yourself.

PARTNERSHIPS WEB
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in@idlabs.co.kr www.koid.co.kr
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